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Bethesda, MD.Bethesda, MD.Bethesda, MD.Bethesda, MD. Shugoll Research, a Bethesda, MD based national full service 

marketing research firm conducted an online survey February 24-25th using their consumer 
panel to learn how, if at all, the economic downturn is affecting consumers’ daily lives.  
   
A total of 1,200 people completed the survey.  Nearly nine of ten Washingtonians (89%) 
think about the economy at least once a day and over 80 percent are worried about their 
financial futures.  Despite concerns about their financial future, seven out of 10 
Washingtonians say that they are very confident or somewhat confident in their banks.  
 
As a result, many Washingtonians indicated that they are taking steps to cope with their 
financial situation including:  watching their expenses more carefully (66%); delaying or 
postponing major purchases (55%) shopping for bargains (52%) and eating out less often 
(47%).   
   
“Given area residents’ concerns about their financial future, it was quite surprising that so 
many consumers expressed confidence in their banks.  This might suggest that area banks 
are doing a good job of reassuring their customers,” said Merrill Shugoll, president of 
Shugoll Research.  
 
For more details please contact Shugoll Research. 
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